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The State of Luxury: How to navigate a slowdown, McKinsey, 13 Jan 2025, Link
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The luxury industry’s economic profit nearly tripled from 2019 to 2024.

Change in economic profit, index (total industry 2010 = 100)
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Note: Total industry includes luxury and nonluxury for the following categories: apparel, footwear, leather goods, jewellery, and watches. 2024 data based on H1

actuals and H2 analyst consensus.

‘Includes affordable luxury.

“Top players based on 2023 economic profit.

Source: McKinsey Global Fashion Index in The State of Fashion 2025

McKinsey & Company
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Global luxury sector growth slowed considerably in 2024 and will be
modest in the years ahead.

Global market for personal luxury goods, by region, $ billion

400 —
Estimate CAGR, %
2019- 2023- 2024- 2025-
23 24 25 27
300 — B Rest of world 4 4t06 2to 4 2to 4
M China 18 -7to-6 -3t00 3tob
B us 6 1t0 3 3tob 4t06
200 - I . M Europe’ 2 Oto?2 1t03 2to 4
100 I l I I
0
2019 2027

Note: Luxury goods market includes: apparel, footwear, leather goods, jewellery, and watches.

‘Includes Russia.

Source: Analyst reports, company results, and expert interviews; ECB; Euromonitor historicals; Savills; Trading Economics; McKinsey Global Fashion Index in
The State of Fashion 2025; McKinsey Global Institute analysis

McKinsey & Company
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