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¥ Olivier Meier: Dico du manager 500 clés pour comprendre et agir, Dunod, paris, 2009, p4.
¥ Hagedoorn. John: “Understanding the Rational of Strategie Technology partenering:
Interorganizational Modes of Cooperation and Sectorial Differences”, Strategie Management
Journal, vol. 14, University of Limburg, Maastricht, The Netherlands, 1993, p 372.
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' Yves Doz, Gary Hamel: "l'avantage des alliances, logiques de création de valeur", Dunod, Paris,
2000, p87.

¥ Strategor 6émé édition: "Toute la stratégie d'entreprise", coordonné par: Lehmann-Ortega, Leroy,
Garrette, Dussauge et Durand, Dunod, Paris, France, 2013, p475.
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\ Gary Hamel, Yves Doz, and C.K. Prahalad: "Collaborate with Your Competitors and Win",
HARVARD BUSINESS REVIEW, January-February 1989, p133-139.
¥ https://www.gottman.com/blog/build-love-maps/
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.Olivier Meier : Dico du manager 500 clés pour comprendre et agir, Dunod, paris, 2009 .2

Hagedoorn. John: “Understanding the Rational of Strategie Technology partenering: .3
Interorganizational Modes of Cooperation and Sectorial Differences”, Strategie Management
Journal, vol. 14, University of Limburg, Maastricht, The Netherlands, 1993
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.2000

Strategor 6émé édition: "Toute la stratégie d'entreprise"”, coordonné par: Lehmann-Ortega, .5
.Leroy, Garrette, Dussauge et Durand, Dunod, Paris, France, 2013
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